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18. COMMUNICATION
This section contains data related to the performance of communication, rendering communication services (operators of communication) and to the development of their material and technical basis.

Operator of communication is a legal entity rendering communication services on the basis of a lincence.
Communication services are defined as an activity comprising reception, handling, transfer and delivery of mail or messages by electric communication means.

Communication services revenues are the revenues from communication services rendered during the reported period: cash received by cash-desks of organizations and amounts charged for the services rendered.

Communication means are subdivided into general-purpose and departmental communication facilities.

General-purpose communication network is an integral part of the interdependent communication network open for use by all individuals and legal entities who cannot be denied its services.

Departmental communication is intended for inter-production and technological purposes.

Electric communication is the transmission and reception of symbols, signals, written text, images and sounds or messages of any kind by wire, radio, optical or other electro-magnetic systems. It includes the networks and facilities that provide telephone, telegraph and facsimile communication, transmission of data and other kinds of documentary messages (including inter-computer exchange), and also television, sound and other kinds of radio and wire broadcasting. 

Postal services include reception, handling, transportation and delivery of postal mailings, and also dispatch, delivery and distribution of the periodical press, transfer of money.
Original (main) telephone sets are general-purpose telephones apparaus keeping independent numbers at the telephone station, as well as telephones with a shared line intended for general purposes.
Supplementary (parallel) telephone sets – apparatus switched to the main line and not having a separate phone number.  Phone numbers of organizations that switched to home sets for night time, holidays and weekends are also reffered to additional phone sets or so called “night” telephone.

Home telephone sets – phone apparatus installed in residential housing.

Mobile electric communication – complex of technical means (radio and communication equipment, communication lines ans structures), which render communication facilities for mobile subscribers and subscribers of public telephone network.

Cellular communication is a mobile system of radio telephone communication.

18.1. Revenue of organizations renDering 
communication services
(the end of year; in actual prices; mln. RUR; 
before 2000 - bln. RUR)

	
	1992
	1995
	2000
	2001
	2002
	2003
	2004
	2005

	Communications, total
	0.1
	21.4
	146.4
	195.7
	269.9
	395.6
	540.3
	660.3

	of which:
	
	
	
	
	
	
	
	

	postal and courier
	0.04
	4.1
	12.5
	16.5
	21.3
	28.7
	34.3
	42.7

	documental
	0.01
	1.0
	8.2
	13.0
	14.9
	25.6
	37.3
	48.6

	trunk and 
international phone service
	0.03
	8.9
	46.8
	56.4
	68.6
	72.1
	79.1
	78.7

	local phone 
network
	0.04
	5.9
	32.0
	40.0
	56.6
	72.7
	88.0
	105.8

	radio commu-nication, radio broadcasting, 
television, satellite communication and wire broadcasting
	0.02
	1.5
	6.8
	9.3
	11.9
	15.9
	19.0
	25.5

	mobile elecrtic
	...
	...
	37.4
	56.8
	92.5
	140.2
	221.8
	282.9

	connection and traffic capacity
	…
	…
	…
	…
	…
	34.6
	54.8
	71.3


18.2. STRUCTURE OF REVENUE FROM communication services
(percentage of the total)
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18.3. REVENUES FROM COMMUNICATION SERVICES 
RENDERED TO POPULATION
(the end of year; in actual prices; 
mln. RUR; before 2000 - bln. RUR)

	
	1992
	1995
	2000
	2001
	2002
	2003
	2004
	2005

	Communica-tions -  total
	0.02
	6.8
	52.1
	72.4
	119.2
	190.2
	282.5
	350.9

	of which:
	
	
	
	
	
	
	
	

	postal and 
courier
	0.01
	1.4
	4.7
	6.0
	7.4
	8.9
	9.8
	10.6

	documental
	0.0
	0.2
	1.0
	2.0
	2.6
	4.8
	7.3
	10.8

	trunk and 
international telephone
service
	0.01
	3.0
	16.7
	21.7
	26.0
	30.0
	35.5
	33.9

	local phone network
	0.01
	1.9
	13.8
	19.1
	28.1
	41.3
	53.0
	62.6

	radio commu-nication, radio broadcasting, 
television, 
satellite communication and wire broadcasting
	0.0
	0.4
	2.2
	2.8
	3.8
	5.0
	6.4
	7.9

	mobile electric communication
	...
	...
	11.8
	18.2
	48.6
	97.4
	168.1
	223.8


18.4. STRUCTURE OF REVENUES FROM COMMUNICATION SERVICES RENDERED TO POPULATION
(percentage of the total)

	2004
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18.5. MAIN INDICATORS OF DEVELOPMENT OF GENERAL- PURPOSE POSTAL COMMUNICATION
	
	1992
	1995
	2000
	2001
	2002
	2003
	2004
	2005

	Number of mail-boxes per
10 000 persons - 
total, thou.
	18.3
	14.9
	12.2
	12.4
	12.2
	11.8
	11.7
	…

	of which:
	
	
	
	
	
	
	
	

	in urban areas
	8.8
	7.0
	6.0
	6.0
	6.0
	5.8
	5.8
	…

	in rural areas
	44.3
	36.3
	29.1
	29.8
	29.5
	28.1
	27.7
	…

	Dispatch (outflow exchange):
	 
	 
	 
	 
	 
	 
	 
	

	correspondence, bln.
	3.0
	1.5
	1.1
	1.2
	1.2
	1.3
	1.3
	1.3

	publications, bln.
	12.0
	5.6
	3.4
	3.3
	3.2
	3.1
	2.6
	2.3

	parcels, mln.
	60
	26
	14
	13
	12
	13
	14
	25

	money remittances, mln.
	149
	71
	46
	50
	51
	54
	74
	133

	pension payments, mln.
	404
	404
	379
	366
	365
	354
	347
	462

	Dispatch of international 
correspondence (outflow 
exchange):
	 
	 
	 
	 
	 
	 
	
	

	correspondence, thou. tons
	...
	1.7
	2.1
	2.0
	2.2
	2.4
	2.9
	1.6

	parcels, thou. units
	...
	119
	69
	52
	53
	66
	91
	63

	Number of postal dispatch by "express mail":
	
	
	
	
	
	
	
	

	domestic, mln.
	...
	0.02
	0.4
	0.4
	0.7
	1.9
	2.1
	1.9

	international, thou.
	...
	36
	131
	58
	55
	147
	166
	142


18.6. MAIN INDICATORS OF DEVELOPMENT OF GENERAL- PURPOSE AND MOBILE TELEPHONE COMMUNICATION
(end of year)

	
	1992
	1995
	2000
	2001
	2002
	2003
	2004
	2005

	Number of phone stations of local network, thou.
	33.7
	34.2
	42.6
	43.0
	45.0
	44.2
	44.5
	…

	of which:
	
	
	
	
	
	
	
	

	urban network
	6.5
	7.1
	15.4
	15.9
	17.8
	17.0
	17.2
	…

	rural network
	27.2
	27.1
	27.2
	27.2
	27.2
	27.2
	27.3
	…

	Total mounted capacity of phone stations, mln. numbers
	22.7
	25.7
	36.2
	37.9
	40.0
	42.3
	45.2
	…

	of which:
	
	
	
	
	
	
	
	

	urban network
	18.9
	21.6
	31.6
	33.3
	35.3
	37.4
	40.0
	…

	rural network
	3.8
	4.1
	4.5
	4.6
	4.7
	4.9
	5.2
	…

	Share of electronic stations capacity in total mounted capacity of automated phone stations, percent:
	
	
	
	
	
	
	
	

	urban network
	...
	13.0
	35.3
	40.0
	45.4
	51.9
	59.1
	…

	rural network
	...
	0.7
	7.9
	9.2
	12.1
	17.9
	28.1
	…

	Capacity of automated phone stations, thou. chanals: 
	
	
	
	
	
	
	
	

	intercities
	306.4
	455.4
	718.9
	706.0
	792.1
	922.4
	1140.8
	…

	international
	...
	23.5
	102.5
	118.3
	115.4
	114.8
	121.2
	…

	Number of phone apparatus (incl. taxphones) of public phone network – total, mln. units.
	24.8
	26.8
	33.0
	34.7
	36.5
	38.4
	40.8
	42.5

	including:
	
	
	
	
	
	
	
	

	urban network
	21.3
	23.3
	29.1
	30.6
	32.2
	33.9
	35.9
	37.4

	rural network
	3.5
	3.5
	4.0
	4.1
	4.3
	4.5
	4.9
	5.1


Continued table 18.6

	
	1992
	1995
	2000
	2001
	2002
	2003
	2004
	2005

	Share of main phone apparatus having connection with intercity automatic network in the total number of main phone apparatus, percentage:
	
	
	
	
	
	
	
	

	urban network
	84
	89
	92
	93
	94
	94
	95
	…

	rural network
	27
	38
	79
	85
	89
	92
	96
	…

	Out of total number of phone apparatus of public network:
	
	
	
	
	
	
	
	

	number of flat apparatuses - total, mln.unints
	16.2
	18.7
	25.0
	26.1
	27.6
	29.1
	30.9
	32.3

	including:
	
	
	
	
	
	
	
	

	urban network
	14.1
	16.2
	21.8
	22.8
	24.1
	25.4
	26.8
	27.9

	rural network
	2.1
	2.5
	3.2
	3.4
	3.5
	3.7
	4.1
	4.3

	Nuimber of all types taxphones - total, thou. units
	230
	213
	209
	202
	195
	185
	167
	153

	including:
	
	
	
	
	
	
	
	

	urban network
	221
	206
	201
	194
	186
	175
	157
	142

	rural network
	9
	7
	8
	8
	9
	10
	10
	11

	Number phone apparatus (including taxphones) per 100 persons, units
	16.7
	18.1
	22.6
	23.9
	25.2
	26.6
	28.4
	29.8

	Number of terminals of circular communication (per 100 persons), units
	0.004
	0.1
	2.2
	5.3
	12.1
	24.7
	49.7
	86.6


In 2003 the number of claims to communicate flats with public phone network accounted for 2.0 mln. orders, of which 0.05 mln. – from invalids and those participated in the Great Patriotic War.  
In rural area 46.0% of social service entities did not have phone communication. No one phone apparatus is installed in 56.5% small rural settlements.

18.7. POPULATION COVERAGE BY RADIO BROADCASTING in 2003
(the end of year; percent of total size 
of respectice population)

	
	Population receiving radio broadcast

	
	state program
	commercial

	
	«Radio of Russia»
	«Maiak»
	«Yunost’»
	«Оrphey»
	

	Total population
	94.9
	89.8
	36.5
	12.4
	62.6

	of which 
rural population
	88.9
	77.5
	23.6
	6.4
	35.6


18.8. POPULATION COVERAGE BY TV BROADCASTING
(the end of year; percentage to the total)

	
	1995
	2000
	2001
	2002
	2003
	2004

	Total population
	100
	100
	100
	100
	100
	100

	including:
	
	
	
	
	
	

	population receiving 
TV programs
	
98.8
	98.1
	99.0
	99.1
	99.1
	98.8

	of which:
	
	
	
	
	
	

	three and over
	65.2
	73.1
	73.8
	74.7
	76.8
	79.1

	two
	31.2
	22.9
	23.1
	22.3
	20.7
	18.3

	one
	2.4
	2.1
	2.1
	2.1
	1.6
	1.4

	not having possibility to watch TV programs
	
1.2
	1.9
	1.0
	0.9
	0.9
	1.2


In 2004 98.1% of urban population and 93.4% of rural population of the country could watch TV program «Russia», «The First canal» - 98.3% and  97.6% respectively, «NTV» - 70.1 and 28.4, «Culture» - 62.8 and 22.8, «Sport» - 37.8% and 4.3%.
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